




















Composition of an Accreditation Program

« In most countries:
« In the first few years - relatively large percentage of NF's

¢« In the next few years - increasing percentage of NT’s

« After about six years - increasing percentages of STJ's
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Singapore Population Types - (Estimated)

Online Form M & Q ‘Reported’ Type, 2007

N = 2906 (Bell, A, 2008)

E - 52%
S-62%
T-71%

J—-67%

48% 15% 13% 24%
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Singapore School (Secondary 4) Types

Form G ‘Reported’ Type, 1991

N = 1733 (Male — 47.3% Female 52.7%) — Lim TK, 1994
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Singapore students:

« Less extraverted than Americans (Am:62% Si:51%)
¢« 68% boys were T's - expected

« 65% of girls were also T - totally unexpected

« 33% males & 32% females were STJ
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Lim argues that culture plays a role here:
Over 40 years - poor trading port to modern State
Govt played major role

Just to survive Singapore had to be practical, organised, efficient,
decisive, duty-bound, conventional, detail-oriented & systematic

Education system emphasised factual learning and objective
problem-solving over imagination and creativity

Males and females were treated alike and given equal opportunity
All social pressures (cultural imperatives)tobe S, T & J

Hofstede: Deference to Leaders (H), Collectivism (H) and
preferences for Masculinity (N) and Uncertainty Avoidance (L)
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An Observation (speculation?)

« With the passage of time and lessening of need for
systematic, decisive, structured and careful
management, as Singapore reaps the rewards for
its diligence over many years, its been able to
engage in more creative and imaginative thinking
and more caring approach.
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Increasing percentage of students in the JC’s
verifying preferences for N and F.
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Onward throughout Asia Pacific...

.

¢

¢

Chinese translations - 1993
Hong Kong - first QP - 2000
Shanghai - 2000

Beijing - 2004

India - 2005

Taiwan - 2007

2007 - became CPP-AP
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Indian MBTI® Certification Program - 2006

MBTI® ACCREDITATION PROGRAM
NoveEMBER 2006, DELHI
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Hong Kong Accreditation Program Types

Aggregated ‘Reported’ Type

N = 298 (Ball, R, 2008)

E - 55%

N - 56%

T —-54%

J—-62%

28% 16% 30% 26%
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Hong Kong Program:

« Overall an ENTJ group (like Singapore)

« Majority of N’s rather than S’s

« Large percentage of NF’'s
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Hong Kong Training Program Participants

Form M ‘Reported’ Type, 2000-8

N =847 (Ball, R, 2008)

E - 52%
S -55%
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35% 20% 24% 21%
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. Very similar to Singapore (STJ)

¢« Includes Accreditation participants
« Not sorted for gender
« Reported type - not verified

« We really DON'T have representative samples of
countries other than USA and UK

« If anybody would like to donate for the research
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Who Uses the MBTI® Instrument in Asia

¢« MNC'’s

¢« Large companies

« Government Departments - MinDef, MOE etc
¢« Self-Employed Consultants

« Each year 23,000 people take the MBTI in Singapore
alone

« Mainly used as an OD tool

« In a country of 4.2 million - seems like everybody has
been told to get their type done by 2010.
« (Wood,A. 2005)
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What is it Mainly Used for:

« Teambuilding

¢« Improving intra-group communication

« Improving employee self-understanding

¢« Resolving intra-group conflicts

« Leadership/senior management team development

¢« Le

QD

st popular uses were:
« Stress management

¢« Individual employee counselling
¢« (Wood, A. 2005)
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However...

Only 22% of the surveyed organisations reported
using the instrument:

« MNC'’s with HQ in English-speaking countries

« Service industries - particularly banking and finance

« Higher than average proportion of expats

¢« Of those NOT using the Instrument:
¢ Most were SME's
« Did not know of it and its applications, or
« Were using other products, in particular, DiSC
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Future Opportunities/Challenges

« Staying abreast of updated administration
guidelines

« Knowing what to do after administration
(applications)

¢« Ensuring MBTI® instrument is not used to
stereotype

« New delivery channels

« New applications:
« 360 degree feedback
« Links with other theories - EQ, decision-making etc
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Other Instruments

| o FIRO-B® Instrument
¢ [KI Instrument

¢« CPI 260%® Instrument

¢« ITSA Abilities Tests
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¢« Questions
¢« Political statements

« Other contributions
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